
Partnership 

Opportunities 

Physical Address:  60 US Rt. 11, Brewerton, NY 13029 

Mailing Address:  PO Box 268, Baldwinsville, NY 13027   

Track Phone: (315) 668-6906 

E-mail:  marketing@brewertonspeedway.com 

Physical Address:   1603 Co. Rt. 57, Fulton, NY 13069 

Mailing Address:  PO Box 268, Baldwinsville, NY 13027   

Track Phone: (315) 593-6531 

E-mail:  marketing@fultonspeedway.com 



Brewerton Speedway  
Founded:  1948 
Nickname:  óThe D-Shaped Dirt Demonô  
Size: 1/3 Mile 
Event season: Friday nights from mid-April through Labor Day plus the Hurricane 
100 Championship event in October 
Average weekly attendance: 2,500, 4,000 for Hurricane 100 
Weekly Classes: Big Block Modifieds, Mod Lites, IMCA modifieds, Four-Cylinder 
Superstocks. Special appearances by Vintage Cars, Sprint Cars, Microsprints, and 
Late Models  
 
Fulton Speedway  
Founded: 1962 
Size: 3/8 Mile 
Event season: Saturday nights from early May through Labor Day with 
occasional mid-week specials. The Outlaw 200 weekend is held the first 
weekend in October annually. 
Average Weekly attendance: 2,500, 6,500 for Outlaw 200 
Weekly Classes: Big Block Modifieds, Sportsman, Late Models, Mod Lites, Four-
Cylinder Stocks and Novice Sportsman. Special appearances by Sprint Cars, 
Vintage Cars and a stunt show.  
 
Our Fans  
Fans of all ages enjoy our racing events.  70% of our spectators are aged 21 -55 
years old, with 60% bringing their families and children. There is approximately 
a 65%-35% split of male/female race fans every week. Ages 18 and under are 
admitted free for all of our Friday and Saturday events with an average of 400 
spectators from that age group attending weekly.  

About Brewerton and Fulton Speedways and our fans  



SOCIAL MEDIA AND WEBSITE 
PRESENCE  

The power of the internet is undeniable and our dedicated track sites 
www.brewertonspeedway.com  and www.fultonspeedway.com  is the information 
pipeline to the happenings at the tracks. In 2011, both the Brewerton and Fulton 
websites exceeded 80,000 unique visitors and over 550,000 page views. Our sites were 
visited by people from over 60 countries, but 80% of all visits come from New York State.  
 
Consider a logo and a link to your website, or a banner ad on either of our sites or both 
to send your message. 
 
We are very active on Facebook and Twitter social feeds. Both Fulton and Brewerton have 
over 2200 fans that ñlikeò our sites. Of those fans, over 30% are consumer males aged 
25-44, while women of that same age group make up an additional 15% of our fan 
group. In -season, we post nearly 25 Facebook posts each week. Both the Fulton and 
Brewerton Twitter accounts have over 700 followers and over 200 tweets were sent by 
each account in 2011. Our partners are frequently included in our social media messages, 
especially those that sponsor the track for the entire season (ie a division sponsor).  
 


